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10 Ways Postcards Work For You

Consider the common post card. Though small in size,
post cards deliver a big message, and do so economically.
Compared to a brochure or a flyer, a post card takes less
time and less effort to produce and so is more affordable.
This makes post cards an important marketing tool for any
organization or business.

Whether your objective is business promotion, product or
service advertising, brand identity, donation solicitation,
invitation, or service or event reminder, a post card gets the
job done efficiently and effectively.

Why do post cards consistently outperform other forms of
advertising? The reason is simple —the message is in plain
view and therefore difficult to ignore. Even if the reader
doesn't intend to get involved with the post card, a strong
headline or graphic will catch the eye unbidden.

Although most post cards are used for direct mail
marketing, they also have other uses. A post card can be
used as a notice on a bulletin board, as a handout at a trade
show or meeting, and for inserting into publications or
other distributed material.

Here are ten other ways to use post cards:

#1: Direct prospects to your web site

Using a post card to direct prospects to your web site
provides a major benefit: the post card can be designed with
a single purpose. Because you aren’t trying to convey a lot
of information about your company, products or services,
you can more effectively use design elements of white space,
headlines, graphics, photographs and typography to sell the
reader on seeking more information. This is a much easier
task than trying to provide all the information the reader
needs to make a buying decision.

#2: Present a personalized message or offer.

One-to-one marketing — personalizing a mail piece with
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specific information about the recipient — is much more
feasible technically with post cards than with a traditional
direct mail marketing package. Particularly if the personal
information appears on the same size of the post card as the
address, it can be more economical than you may think to
take advantage of this proven marketing technique.

#3: Feature a single product or service.

A brochure or catalog that describes all phases of your
business offerings is a fundamental piece of sales collateral
material. A post card works in conjunction with this
material by allowing you to focus attention on the 20% of
products or services that provide 80% of your sales. A series
of post cards featuring the fastest selling or least expensive
or most useful products or services individually provides
more impact on customers and prospects.

#4: Convince prospects to move ahead.

Use a post card as one more way of following up on a
previous contact to request an appointment or urge the
customer or prospect to move ahead in the sales process. A
post card provides an alternative to phone calls and e-mail
to reach a hesitant or reluctant prospect, and allows for a
personal, handwritten message.
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#5: Test an offer.

Whether you are using a traditional direct mail marketing
piece (envelope containing a multi-page letter that states

the offer, a response device, and a lift letter) or a folded
self-mailer, the effort, time and cost involved in creating,
printing and mailing the piece is substantial. Using a post
card to test various offers is a cost-effective way to determine
which offer generates the greatest response rate.

#6: Conduct a survey.

Surveys are a proven method for getting customers involved
with your business or organization, and a post card provides
two options for surveying customers. A foldover post card

is just the right size for a short survey, or you can direct
customers to your web site to complete a survey online.

#7: Remind people about an event.

Post cards can be an important part of building attendance
at an event such as a fundraising activity or an annual
meeting. Promote the upcoming event and give potential
attendees the courtesy of advance notice by sending a
save-the-date post card ahead of the invitation. After the
invitations are issued, use a post card to follow up with non-
respondents or to remind attendees of the date.

#8: Provide something of value.

A post card can serve as a redeemable coupon or discount
certificate to reward customers or encourage prospects to

make an initial purchase. Ask customers and prospects to
present the post card at the time of purchase.

A post card can also be used as a mini information sheet or
formatted into a newsletter. Our graphic designer, Patrick
Lee knows some clever ways to make even a small post
card hold a lot of information, and to design it for easy
comprehension and readability.

#9: Highlight a staff member.

A sales adage says that people buy from people. Help your
customers get acquainted with your customer service staff,
salesmen, and the other workers who make the products
or provide the service your customers purchase. A post
card allows you to provide a photograph of a staff person
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(especially important when customers place orders via
phone, FAX, e-mail or the Internet and never visit the
business) as well as interesting information that would not
necessarily come up in a routine business transaction.

#10: Remember a customer’s significant event.

Instead of a greeting card to mark a customer’s birthday or
other important personal event, send a post card. You might
also consider commemorating business events, like the
anniversary of the date of first purchase

Post cards promote success

Post cards are a valuable part of the marketing toolkit for
businesses and organizations. Post cards are so versatile that
they can be applied to many different selling and customer
relations purposes. They can be used by themselves or as
part of a comprehensive sales process.

Of course the effectiveness of a post card is greatly
influenced by the design and layout. We are experts in
using headlines, text, photographs, illustrations and white
space to effectively execute your design. Please contact Terry
Doland at (408) 400-0223 for an appointment to discuss
your next post card project.
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