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In recent months, we have made the decision to change our company’s name from Print Management Partners to GO2 Partners. But this transformation stretches beyond our identity; it represents an evolution of our business. Founded in 1995, GO2 Partners served primarily as a print distributor. Through the years, this has changed. Our success has allowed us to grow and expand into new industries, building capabilities and knowledge along the way.

What was once a small company with a single function has flourished into a robust, multipurpose organization with 8 locations throughout the Midwest. GO2 Partners now offers more to our clients than ever before, and we continue to expand our breadth of services every year. However, this success has also created silos of expertise. Many of our locations deliver very specialized services in distinct industries. Others serve a much broader purpose, covering a wide variety of business communications solutions.

As each area of GO2 Partners quickly and profoundly evolved to serve the core needs of our customers, each silo became more and more distinct. Caught in our day-to-day commitments, there were times when we struggled to bridge the gaps in geography and expertise among our various offices. In an effort to promote collaboration, GO2 Partners initiated a campaign to build cooperation and push for stronger ties among our various fields of expertise.

This initiative allowed every office to branch out, expanding into new forms of business communication solutions. As a consequence, many of our locations began to capitalize on the expertise of other areas of our organization. Internally, this exchange of information and knowledge was invaluable. From the outside looking in, however, it was difficult for clients to find a connection among our various brands and submarkets. Cross-selling to our clients, and essentially providing more solutions and better service, was difficult under a unique corporate umbrella with so many different, fragmented sub-brands.

[bookmark: _GoBack]To address this issue, GO2 Partners decided to reevaluate our corporate brand. We needed to create a clear identity, one that would apply across all of our sub-brands, regardless of how different each might be, while also promoting our newfound collaborative efforts. This ultimately culminated in a new name for our firm, a common corporate umbrella ─ GO2 Partners. Going forward, each office will fall into one or more of four divisions: GO2 Advertising, GO2 Print Solutions, GO2 Supply Chain Solutions or GO2 Lab Media.

These changes will further enhance our ability to introduce new business communication solutions to our clients, stretching our breadth of services and increasing our capacity to deliver even more expertise to our customers. Despite all of these changes and our collaborative capabilities, our fundamental principles have remained the same ─ to be the easiest company to do business with, by ensuring all projects entrusted to us are delivered on time, on target and on budget.

As previously stated, moving from Print Management Partners to GO2 Partners represents an evolution. Today, GO2 Partners delivers exceptional business communication solutions ─ starting with creative at GO2 Advertising, to the execution at GO2 Print Solutions, through distribution at GO2 Supply Chain Solutions, and to our focus on special vertical markets like GO2 Lab Media. But we have not forgotten the importance of backing every solution with superior customer service and the power of employee ownership.
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